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Executive summary:

Evidence shows - currently [ ]l crief ] Officer. and
_, formerly VP, are doing business as Majesty Ventures, LLC, and
falsely claimed access to and the ability to sell Netflix programmatic advertising inventory
to political advertisers.

Conclusions:

1. In June and July, 2024, E.W. Scripps marketed Netflix inventory — based on
claims from _ - and Majesty Ventures LLC — that does not
exist for political advertisers.

2. Former and current [N emviovees, I =~ I

doing business as Majesty Ventures LLC, were attempting to sell Netflix inventory
they could not sell to political advertisers.

Topline note: Netflix corporate confirms it does not accept political advertising of
any form.

Key takeaways:

1. Advertisers must be vigilant. These dishonest business practices are still very
much a reality in our industry.

2. If an offer seems too good to be true, it is. Do not spend your resources blindly,
verify your supply path.

3. There are good actors in our industry. Due diligence is key to bringing
transparency we can all rely on.



Background:

Median Frequency is a political advertising consultancy specializing in optimizing
advertising ecosystems. MF helps electoral candidates and organizations realize the
potential of their working media by keeping an unconflicted eye on their strategic goals.

The conclusions in this document are based on information revealed through the course
of an independent review of E.W. Scripps’ and Majesty Ventures, LLC’s advertising
offerings. Median Frequency cannot guarantee the information contained within this
document is accurate. Advertisers should independently evaluate any information
communicated below and any other vendor claims.

Timeline:
Wednesday, June 26 - Tuesday, July 9, 2024

Median Frequency (MF) received an email on Wednesday, June 26, 2024 from an E.W.
Scripps sales representative offering Netflix CTV inventory for political advertisers.

1. E.W. Scripps sales representative:

MF was aware of Netflix's advertising restrictions banning political advertising on its
platform, the sales representative claimed to have access to as an “alpha partner.”

We now have access to Netflix CTV inventory as an Alpha Partner. Does thatinventory nterest your clients?

q Peter Albrecht <peter@medianfrequency.cor X &

Canyou do palitical on it?

Pro candidate / postive issue based / no attack ads (see attached)

Get Quticok for iOS

- continues on next page -
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The first page of the attachment from the email:

NETFLIX

“Political Exception”

The entirety of the attachment is included in Appendix A of this document

The attachment is a presentation claiming E.W. Scripps can sell Netflix advertising
inventory to political advertisers.

Note “Political Exception” is listed on the title slide
Wednesday, July 10, 2024
The E.W. Scripps team convened a call to tell MF about the offering on July 10th.

In attendance were:

1. E.W. Scripps sales representative: |||}

2. E.W. Scripps sales representatlve

3. Peter Albrecht, Median Frequency

I =< B c'aimed they could sell CTV inventory on Netflix that would
run positive messages on behalf of political candidates.

After the call concluded, MF investigated the claims E.W. Scripps had access to Netflix
advertising inventory that could be used for political advertising clients. MF confirmed
through contacts at other political advertising organizations received the same
presentation, pitch, and offerings from E.W. Scripps. This document is an accounting

of the resulting attempt to verify E.W. Scripps’ Netflix for political advertisers
inventory claims.
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With this information, MF then reached out to Peter Naylor, VP of Global Advertising
sales at Netflix to confirm Netflix’s position on accepting political advertising.

Friday, July 12, 2024

Netflix in no uncertain terms does not allow political advertising, as confirmed by Mr.
Naylor on July 12, 2024:

- Peter Naylor Jul 12, 2024, 10:44AM (3 days aga) 15 €
J' tome -

The swirl from these players makes life difficult. If's vexing. We've sent an
email from our legal department about our policy and that they need to
stop.

There's nothing formal to share other than we will not run these ads.
Every ad that appears on the service is reviewed by a human being and
the ads will be rejected (if it ever gets that far)

Thanks,

Peter

Conclusion #1: in June and July, 2024, E.W. Scripps marketed
Netflix inventory that does not exist to political advertisers.

Friday, July 12, 2024 - continued

With this confirmation from Netflix, MF spoke with E.W. Scripps
, on the phone to

receive more information on E.W. Scripps’ offerings.

Ewsr

In the conversation,

explalned the following:

e E.W. Scripps resells inventory from many different inventory sources, relying on
upwards of 100-200 subvendors to supplement their Owned & Operated
inventory and fulfill client orders

e The Netflix inventory opportunity came from one of these subvendors with a
connection to Netflix.

e E.W. Scripps believed the claims from this subvendor with regards to access to
the Netflix inventory for political advertisers were true.



At the conclusion of the call, ||| reavested MF join a call with this subvendor to
hear their explanation of how they acquire inventory and the origination of the Netflix
inventory for political advertisers opportunity.

Monday, July 15, 2024

I connected MF with the subvendor claiming to have access to Netflix
inventory, Majesty Ventures, https://majestyventures.co/. Their representative, -

Il replied to set up a call.

included another Majesty Ventures employee, named | i this
email. CC'd in communication are:

1. EW. Saripps soe<
2. £, Scrpps solc<

3. Majesty Ventures employee:

4. Majesty Ventures employee: F
(@]

5. Peter Albrecht, Median Frequency

Connecting on Netflix Inventory

ntures.co>

Wtory

The call occurred as scheduled on July 16, 2024 at 1:30 pm EDT, a readout follows later.
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Monday, July 15, 2024 - continued
MF continued looking at Majesty Ventures, LLC, its digital properties, and its employees.
Majesty Ventures’ website, https://majestyventures.co/:

e Tracking pixels common with marketing websites absent
o No 1P or 3P pixels installed
o No analytics software installed
e URL registration: September 9, 2020
o https://www.whois.com/whois/majestyventures.co
e Social channels with anchors that do not link offsite
e Copyright dated 2023

[J % majestyventures.co TN @ A

Home WhatWe Do Solutions FOnTaerl

g )
@ Services, at the Speed of Culture

Learn More

- continues on next page -
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Majesty Ventures’ Linkedln, linkedin.com/company/majesty-media-ventures/:

e About statement is brief
e Lists 11-50 employees with no associated personal Linkedln accounts

in IR B hs

[
Majesty Media Ventures

Media Services, at the Speed of Culture

H About sts obs eople | jhts

olveag 5tr.

Overview

Website

majestyventures.co

Industry

Company size

Specialties

I .

Connect if you know each other ( 8+ Connect

- continues on next page -



- LinkedIn, continued:

e Does not list Majesty Ventures

e September 2018 - October 2019

o Shows
o Overlap with E.W. Scripps’
o I /<A sales

e October 2020 - April 2022

o Shows
O

AKA sales

-s LinkedIn shows a connection to:

1. , E.W. Scripps
2. , E.W. Scripps
3. , E.W. Scripps

All are mentioned above in MF’s previous related interactions with E.W. Scripps.



Monday, July 15, 2024 - continued

Looking further into ° ” but lacking their last name, a search of the
email address leads to this LinkedIn profile.

A full search screenshot is included in Appendix B of this document

I .

m\ * Message ) ( More )

Does not list Majesty Ventures
December 2015 - October 2019

o Shows working at ||

I AKA sales

e June 2017 - October 2019

o Overlap with E.W. Scripps’_

e September 2018 - October 2019

o Overlap with- and- at-

e October 2019 - present
(@]

O

o} AKA sales

e October 2019 - March 2022

o Overlap with- at_

- continues on next page -



Monday, July 15, 2024 - continued

_ LinkedIn, continued:

_ LinkedIn shows a connectlon to:

2.

E.W. Scripps

All of which illustrate

is likely the person associated with the
email address and i is fully aware
of Majesty Ventures’ attempts to sell Netflix inventory to political advertisers.

Note 7/16: _ was confirmed to be - on

the July 16, 2024 phone call.

- continues on next page -
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Monday, July 15, 2024 - continued

.

-’ LinkedIn lists

June 2017 - March 2021

o Shows working at ||l
o AKA sales

June 2017 - October 2019
o Overlap with_ at
September 2018 - October 2019

o Overlap with_ and- at-

March 2021 - present
o Shows working at E.W. Scripps
o ” AKA sales

Conclusion #2: _ and - were marketing Netflix
inventory they did not have to political advertisers.

- continues on next page -
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Tuesday, July 16, 2024

On the afternoon of Tuesday, July 16th, at 1:30 pm EDT, MF attended a phone call with
the following:

E.W. Scripps
, E.W. Scripps

, Majesty Ventures
, Majesty Ventures

N

I -rovided excuses and explanations, including Majesty Ventures finding out
as recently as last week that the Netflix political offering was no longer available.

I 2'so provided claims that the Netflix inventory was through a reseller and
they were unaware of the limitations.

claimed Majesty Ventures, “sits on all of the DSPs,” when asked for clarity
that he indeed meant every DSP in existence, he responded in the affirmative.

The call ended with [ lj voicing his displeasure at MF’s conclusions and findings
but not refuting them.

Tuesday, July 16, 2024 - continued

Median Frequency completed the current version of this document which you are now
reading. Please direct any questions to:

Peter Albrecht
Principal, Median Frequency, LLC

(202) 596-7383
peter@medianfrequency.com

www.medianfrequency.com

Median Frequency reiterates we will publicly retract any and all statements reasonably
found to be false or otherwise inaccurate.

Our goal is transparency, not to score points. When individuals and organizations do
better, we all do better.

Median Frequency
Don’t be mean.

Note: this document has been edited for formatting without a material change in content as of 7/17/24
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For interested parties - July 2024

Peter Albrecht
Principal, Median Frequency, LLC

(202) 596-7383

peter@medianfrequency.com
www.medianfrequency.com

Further questions in need of answers:
Majesty Ventures, LLC:
1. What is Majesty Ventures, LLC’s response to the findings in this document?

2. Are there other individuals at Majesty Ventures, LLC that were aware of the
Netflix inventory offerings?

The connection to [ lj remains in question:

3. _ claims to be an advisor to_, is this true? Does_
still work for and represent |||

4. 1If so, what is ||l s response to the findings in this document?
5. Also if so, is || i] aware of his actions regarding Netflix inventory?
E.W. Scripps’ full awareness of the offering remains in question:

6. What is E.W. Scripps response to the findings in this document?
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Appendix A

E.W. Scripps attachment dated 6/26/24

Pages 1-6 of 12

NETFLIX

“Political

Netflix Capabilities

Pl s ot el Fuach Among B s BuSnce and

Bormate.
4 minutus of ads por user watch hour

Fre, Mt & Post-Rol sicts are svaabla in $0, 215, 20, 230, and - 60«
sncond shots.

Targret by Tewr 10, Age, Donve. Qe & Dammo

Wi s nckeciodgment of croating space for brnds and advanisors.
making monthly subscripSons mor affoniable Jor viewnrs, and stiftng
[ maerics, Nettin i wore

futurs of straaring jistiorn sdvertisng oot Thass changes wil
bl advortising rewch acioss 10% of the US pupulalion by 2028,

Netflix Overview

Metflon s enable brand reach anmong

with diverse ad formats.

4 minutes of ads per user watch hour
Pres, Mid & Post-Roll skots are avalable
10, 115, 20, 130, and | 60-second
slots.

Target by Top 10, Age, Gerve, Geo &
Damo

Reach across 10% of the US
population by 2028,

Hetfix bd-Supported Viewers
U5, 2024-2028

Scripps CTV - Extension

NETFLIX

Deep Dive

Understand Netflix's Ad Inventory Strategic Placement and Timing

n-mu-s-m oried plan inchudes commarcisl bepais in most TV

VIS G0 QUPOCE 3 S 1 arenige of & mEnulns of s D ot
oy i e e sk sk st T
shows and movies. For newty nileased mowes. ads ane ool played

Bafors the s bagns. Fast foenaed nd tkip ansnt Avalable whin an
ad is playing

'fw can appear at varicus poirts—sither at the beginning, during, or afier Hetlix
condan. Thies 408 borebts 1 ek

1. Adks 1 B bisgirieg o B W g
) e, A1) T SR

2. Wi contint ads bon rom viewsrs sstsbhahed angesmant wih the progrem,
offoring Drosnt cais b dction whes
Viewers are most immersed.

3. Ads shae ! poat-iiwing infuance
acatinng. o BREEURIN FueThas nlaraction with B brand

hoxrs ksl bl ¥ stratogy. Maslfix offors 110, :15,
20, 230, and - G0-3econd whots. Short. STapaY ads might be perlect for delivaring o quick,
4 simghe naeiage, les for bisnds kickin) o oow rand el of Soucce 4 B
sensive offer

omvarsaty, mors imemsrsiv od Rormats may b befer sulled for delailed storyloling or
i -hiiey. COMEAIRFES, bl Ko PSS, e 1) Dkl e AR
With eir sucienca. I7s & L 10 you and your objectives!
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Appendix A
E.W. Scripps attachment dated 6/26/24
Pages 7-12 of 12

Netflix Targeting Capabilities Netflix Restrictions

The avalatia audience tameting on et s based on demograptica. viewing habits, and peaferences. Tha falawing targeting Th Following a1 fubes el exgectatons hor od conberd v procioes on Nethes
capabiities # your
* Ads must comply with il appécable laws, e, regulasons, and industry g . This include such a3 ad
« Top 10: Matfir's Kat of tha top tn et watchedd TV snd S, ralrahad oviny 24 hours Eargeting
+ Banew: Inchudes Run of Pastwor (RO, Denma, Comady, Romance, Action, Thiiter & Hoeor, Linscripted, Sci-i & Fantisy, aed = Ads may not infringn on the rights of othars, induding copyright, inidemars, and othor issiiectusl propeny of personal fghes, o by
Top 10 defamasory.
+  Age: Inchudes oges 18-34, 1849, 2454, 35+, and 50+ = Ads must be ecourate. tnahiul, and not mislosding.
+  Geographikc: Country or state level .+ . They should not % . emergency alerts,
o cthenwise.
. Gander
. A 3 for all axpress and imphed claims in your ads. wou will
e oot art ot [rm—— sulislarsaticn b Nettis
of thair campaigns: vy o HesSis viewer domogr - g hakits, . thesa targetng ¥
Touch procsely the g

Foaturns such a3 “Top 10" snablo ads io be placed slongside the most pogeular content, increasing visibiity. “Genre” tangeting allows ady
1 b sfown during shaws and movias of 1 specihc yoe, mgning wih mrmu Age and gender targeing are easental fox
froups wi takomd matkaging 1 Loain wds affactialy

Netflix Restrictions Continued Premium CTV Deals

. mm«.mn hﬂlmam::“;‘;m"m o rmnmmcwmnhmeﬂm:&m;m»ﬁ:mmummmw::ummﬁwm
- mn-armmnuuwaéamnamummm--m.m&m.wy.wmﬂr.w.w-uu

B SO G =mmmmemam. hulu  mMeX

f———— ; bt : opREOng, o

g ey slay L L \\
hannssing
e i NETFLIX By
= s iy Pk sk Brikouts (e 5., chchibla URILS of OF codes) unbess approved by Metfio, The content of landing pogess must @ et sl rpuminy: S brewed ibbuly e

iz comply it this polcy. Vo . .
* Mtfio s B Pght 10 Pnview. BpOOVE. Meject requi e in, Bnd wilhdrm any Dds 0N & cose-by-cass basis a1 s discrton l%ﬂm('* pam Ew_‘,i!o

u EMicient supphy it the mosl promium ofmironments.
== £ YouTube

Reporting
They foiloweing) MRECE B whiat wit AN Cumently negr

+ impressions

* Rosponse Rate
* Voo Skip Rate

+ Voo St

Median Frequency - (202) 596-7383 - peter@medianfrequency.com 15



Appendix B

Kagi search of_ email address dated 7/16/24
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